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Due to the ubiquitous nature of social networks, social media marketing can seem
overwhelming. But as with many marketing initiatives, it is important to focus your
efforts on the networks that are most appropriate for your audience and offer the
greatest value.

The prism below represents the depth of social networks on the Web. Within the
social media space, there are a multitude of sub-communities of individuals who are
specifically relevant to home care agencies.

Source: theconversationprism.com
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To execute a successful social media marketing campaign, building a community
through the appropriate social networks should be the source to which all other efforts
are driven. Building a community is important for publicizing new content, establishing
credibility for content and links, engaging and communicating with caregivers, creating
brand advocates and ultimately creating business.

But before engaging in the social arena, we recommend establishing a game plan to
ensure your campaign has purpose and value. Following are four steps we recommend
taking before launching a social media program.

Understand your audience.

Understand which social networks your audience is involved in, their
preferences, and penchant for sharing information and content.

Define your objectives.

Objectives are often quantifiable, and SEO has long been directly
accountable to substantial improvements in web traffic and ultimately revenue.
Since social media is often more of a content distribution portal and brand
builder, different objectives and measurements apply.

Create a tactical mix.

The tactical mix for a social media marketing effort is based on identifying
where your desired audience spends its time interacting with and sharing
content. Content can be created for specific niche audiences but should also be
optimized for Search.

Measure your goals.

Goals measurement should align with the specific objectives, both directly
and indirectly. Leveraging both social media monitoring services and web
analytics can provide insight to improve results. These specific measurement
tools will not only help monitor the effect of social media participation, but
also search engine optimization performance.

While Web initiatives have rarely been considered “mission critical” in the home
care industry, the pervasive nature of new Web platforms and growth in consumer
empowerment has created the need to reconsider old ways of doing business. Having a
detailed digital/social media strategy has now become essential to almost any business,
regardless of product or service.

For more information on how Web 2.0 and Public Relations
can help build preference for your home care agency
contact Walker Marketing at 704-782-3244.
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